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The period this Annual Report covers was an extremely busy and progressive 
year for Young Scot, with it being the fi rst 12 months in the delivery of 
Young Scot: Active, our three-year strategy to improve the future for all 
young people in Scotland. 

We are delighted to have been accredited the prestigious Investors In People 
Gold award, less than 1% of businesses in Scotland have achieved this 
standard, and it is a fantastic tribute to the staff at Young Scot. 

In fact, the problem we had when putting this together was that we couldn’t 
possibly squeeze all our activities in! But it will give you a taste of some 
of the impacts we made. You’ll fi nd information on the National Youth 
Information Framework, Sounds Right, the Youth Commission On Alcohol, 
Access All Areas, In Tune, our extensive consultation work and lots more. 

But this is just the tip of the iceberg. We hardly have room to mention 
the 40% rise in page requests to our Local Authority sites on 
www.youngscot.org, over 90,000 information books directly distributed 
to young people, the establishment of more than 200 information points 
or the fact that over 4,000 opportunities have now been added to Young 
Scot WOW, our youth opportunities search engine, since it launched.

Young Scot’s services directly support the delivery of the National 
Performance Framework and Single Outcome Agreements by engaging 
with young people and those that work with them around our six key 
strategic outcomes. 

During 2010, Young Scot worked with COSLA and the Improvement 
Service, to deliver four regional Community Planning Seminars, bringing 
together partners from Local Authorities, Police, Health Boards, 
Fire Services and others. We believe it’s through joint-working like 
this that we all have the potential to deliver real and positive impacts 
to young people throughout Scotland.

Yet our key stakeholder is, and will always be, young people themselves. 
Every one of Young Scot’s services and projects are developed in co-creation 
with young people to ensure what we do is relevant and inclusive. 

Now I’m running out of space too! However too much information in 
this instance is defi nitely good thing, emphasising Young Scot’s reputation 
as an innovative and passionate organisation that is continually developing 
and meeting the needs of Scottish young people – now that’s something 
we should all be proud of. 

‘Confi dent, informed young 
people, participating in their 
communities, accessing 
increased opportunities and 
challenging negative perceptions. 
That’s our aim at Young Scot 
and the document you hold in 
your hand (or reading on screen) 
covers the many different ways 
we delivered positive impacts 
during 2009 and 2010.’
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Young Scot is the national youth information and citizenship charity for Scotland. We provide young people, 
aged 11 - 26, with a mixture of information, ideas and opportunities to support them to make the most 
of their lives. We do this via a variety of formats, including information handbooks, magazines, online, 
phone and outreach work, so young people can access information in a way they are comfortable with.

It is our hope that the information we provide will enable them to...

TURN THE IR IDEAS INTO ACT ION .

MAKE INFORMED DEC IS IONS AND CHO ICES .MAKE INFORMED DEC IS IONS AND CHO ICES .

TAKE ADVANTAGE OF THE 
OPPORTUN IT I ES AVA ILABLE 
TO THEM IN SCOTLAND AND 
THE REST OF EUROPE .

HAVE THE CONF IDENCE 
AND KNOWLEDGE TO TAKE 

THE IR  PLACE AS ACT IVE 
C I T IZENS IN  THE IR 

COMMUNIT IES- LOCALLY, 
NAT IONALLY AND GLOBALLY.
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We have been working with Dialogue Youth, 
the Young Scot Local Authority partners, for eight 
years now, and we would like to say a special 
thank you to all the hard work commitment and 
enthusiasm which goes into making this joint 
project a success for young people across Scotland.

The Dialogue Youth partnership between young people, 
Young Scot, COSLA, and the Scottish Government, 
Local Authorities and their Community Planning Partners 
has delivered for young people, both at a local and 
national level. 

The Dialogue Youth partnership ensures that Young 
Scot is accessible, relevant and fl exible, reaching young 
people in the heart of their communities. It helps them 
make informed decisions and choices, turn their ideas 
into action, have their voices heard and shape local 
services and decision making. 
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Our values defi ne what type of 
organisation we strive to be and 
play an integral part of the daily 
working lives of our staff.

Everything we do is fi ltered 
through these values to ensure 
that they remain at the forefront 
of the way we work.
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A  NAT ION OF INFORMED 
YOUNG PEOPLE .

Young Scot is working with the Scottish Library and 
Information Council (SLIC) to develop the National 
Youth Information Framework. The Framework seeks 
to ensure that everyone who develops and provides 
information for young people is able to follow guidelines 
to ensure what they provide is high quality, accurate and 
universally accessible.

The Framework will mean that young people across 
Scotland are able to trust and rely upon the information 
they fi nd when making important decisions around 
topics such as health, careers, education, fi nancial 
capability, etc. 

Young Scot: Sounds Right was designed to raise 
awareness of the 20th Anniversary of United Nations 
Convention of the Rights of the Child and Scotland’s 
Year of Homecoming. In partnership with Scottish 
Government and Scotland’s Commissioner For Children 
and Young People, a special event, centred around 
a battle of the bands competition, was held at the 
Edinburgh Corn Exchange in November 2009 with 
over 1,000 young people in attendance. 

As well as the live performances, young people also had 
access to an interactive market place which featured 
rights based activities provided by key partners such 
as the Scottish Youth Parliament, Equality and Human 
Rights Commission and Article 12 and they also took 
away a special laminate booklet with information on 
the UNCRC, raising awareness of the rights that they 
all have as young people. 

We launched our fi rst Young Scot ‘In-Tune’ monthly 
podcast in July 2009. Young people are able to subscribe 
to the podcast through iTunes so every episode is 
automatically downloaded to their music library. It can 
also be streamed from the Young Scot website via our 
national podcast library and the GLOW network. It is 
available to over 1.2 million young people and is played 
around 20 times every day.

Using the latest technology young people will access 
quality youth-friendly information on the issues and 
interests that impact on their lives empowering them 
to make informed decisions and choices.

SOME EXAMPLES

 OF TH IS  WORK 

IN  2009 / 10 :

Bands play and 
the crowd goes 
wild at Young 
Scot: Sounds 
Right 2010

SOUNDS R IGHT

IN  TUNE

NAT IONAL YOUTH INFORMAT ION NETWORK
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I am currently in my 6th year at Cowdenbeath High 
School and am hoping to achieve my fi nal grades this 
year, to get me on my way to landing my dream job 
as a primary teacher. 

I am a self confessed internet addict! However, one of 
my main passions is volunteering. I regularly help out at 
my mum’s work and I try to volunteer with children 
whenever I can. 

I feel lucky to be a young person in Scotland as we have 
so many opportunities available to us. Organisations like 
Young Scot give young people the chance to have their 
opinions heard, in fact, this was one of the main reasons 
I got involved in the Youth Commission on Alcohol project. 

I wanted to contribute in helping change people’s attitudes 
towards alcohol, as I believe the dangers need to be better 
highlighted to young people. 

We recently presented our report fi ndings to the Health 
Minister, Shona Robison and I think the project will make a 
real difference in the future. I would like the main outcome 
of the project to generate more awareness about the 
dangers of alcohol to young people. 

Young Scot presents relevant information in a million 
different ways. It’s useful because you do a lot of work 
engaging with young people, so you know what we want! 
I regularly use my NEC card for proof of age when I am 
buying DVDs, and like using it in my favourite shop, 
New Look. 

If I had to sum up what Young Scot means to me it 
would be – fun, helpful and inspiring. 

Case Study 1:

16 ,  MEMBER OF THE YOUTH COMMISS ION ON ALCOHOL
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YOUNG PEOPLE ’S  KNOWLEDGE 
OF ISSUES THAT ARE 
IMPORTANT TO THEM IS 
INCREASED BY PROV ID ING 
INFORMAT ION IN  WAYS THAT 
ARE RELEVANT AND ACCESS IBLE .

YOUNG PEOPLE HAVE 
INCREASED OPPORTUN IT I ES 
TO ACCESS INFORMAT ION 
IN  ALTERNAT IVE  FORMATS . 
PODCASTS HARNESS THE 
LATEST TECHNOLOGY AND 
ENSURE YOUNG PEOPLE 
CAN ACCESS INFORMAT ION
IN A WAY THAT F I TS INTO THE 
WAY THEY L IVE  THE IR  L IVES.

THROUGH THE PROV IS ION 
OF A NAT IONAL FRAMEWORK 
PROV IDERS OF INFORMAT ION 
TO YOUNG PEOPLE CAN ENSURE 
THE IR  SERV ICES ARE RELEVANT 
AND ACCESS IBLE.

YOUNG PEOPLE ’S 
ACCESS TO H IGH QUAL I TY 
YOUTH INFORMAT ION
SERV ICES IS  IMPROVED.

Impact One
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Young Scot What’s On Where (WOW), 
www.youngscotwow.org, is the youth opportunities 
search engine for Scotland, giving young people access to 
information on “things to do” in their area. Over the past 
12 months, Young Scot has entered into a partnership 
with CashBack for Communities, with all activities funded 
through that project now listed on WOW. Young people, 
known as ‘WOW Agents’, are also adding their own 
information to the site, empowering them to infl uence 
and shape a valuable community resource.

WOW was brought to life at the fi rst ever Young Scot 
WOW Day, held in February in Tayside, in partnership with 
Dundee, Perth & Kinross and Angus Councils, with over 
30 activities spread across the region, including sports, 
health and cultural activities. 

The Young Scot Action Funds provide young people 
with money to help improve their own lives and their 
communities. The Youth Action Fund, supported via any 
profi ts made from the Young Scot Awards, awarded over 
£18,000 to 90 applications during 2009 /10. Successful 
applicants including support for a young person in 
supported accommodation who wanted to start an 
apprenticeship, funds to help Midlothian Youth Platform 
deliver a youth conference, and help for a young person 
who wanted to set-up an after-school shinty club.

The Arts Action Fund is supported by Creative Scotland 
and awarded 30 grants totalling over £11,000, which 
included a group from Moray producing a magazine, 
covering topics such as alcohol, bullying and sexual 
health, ‘Young Edinburgh Writers’ publishing a book of 
stories and poems, and a folk music group from Orkney 
were awarded funds to go towards recording an album. 

Young Scot’s Online Consultation toolkit, “Says Who?” 
was launched in Autumn 2009. The toolkit provides a 
rich interactive mixture of surveys, video, audio and a 
range of background resources to allow comprehensive 
consultations with young people on any topic. The Youth 
Commission on Alcohol used the facility to consult with 
young people, and Young Scot also worked with the 
Equality and Human Rights Commission to ask hundreds 
of young people about their view of the current recession 
and its effect on their lives and opportunities. 

The toolkit is available for all Local Authorities and their 
community planning partners to make use of, and training 
in how to apply the toolkit is ongoing. 

Basketball and 
rugby coaching 
were popular at 
Young Scot’s fi rst 
ever WOW Day.

INCREASED OPPORTUNITIES 
FOR YOUNG PEOPLE TO 
ACCESS AND INFLUENCE 
RELEVANT SERVICES 
AND FACILITIES.
Through harnessing, accessing and sensitising 
existing services young people will be able to turn 
information into positive opportunities and action.

SOME EXAMPLES

 OF TH IS  WORK 

IN  2009 / 10 :

WHAT ’S  ON WHERE

YOUNG SCOT ACT ION FUNDS

CONSULTAT ION AND EVENTS
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Case Study 2:

15 ,  ELREC WORKSHOP VOLUNTEER

I am currently in my 5th year, studying seven highers 
at George Heriot’s in Edinburgh. I hope to progress 
my studies and attend Oxford University to study 
medicine, as one day, I would like to become 
a surgeon. 
 
I play the saxophone in the Edinburgh School of Jazz and 
Orchestra and also enjoy sports such as Taekwondo. 

I wanted to contribute to a worthwhile project and the 
ELREC workshops were a good opportunity to put 
my volunteering skills to the test. The ‘We Are Here’ 
conference allowed me to help raise awareness of 
racism to my peers, and in doing so, I feel we contributed 
to making Young Scot’s services more inclusive. 

We also produced a video, educating teenagers on 
how to cope with exam stress. Along with providing 
support to other young people, it allowed me to gain 
new computer skills, and bond with my peers. 

Young Scot is good because it focuses on young people
- it makes them feel valued in society. It also gives young 
people the chance to volunteer whilst helping to promote 
young people. 

For me, Young Scot is a friendly, youth orientated 
and innovative organisation. 
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YOUNG PEOPLE GET
HELP TO K ICK-START 
THE IR  CREAT IVE  IDEAS 
AND PROJECTS .

LOCAL AUTHOR IT I ES ,  COMMUNITY 
PLANN ING PARTNERS AND OTHER 
STAKEHOLDERS ’  CAPAB IL I TY TO 
ENGAGE AND CONSULT WITH YOUNG 
PEOPLE IS  IMPROVED THROUGH THE 
USE OF CONSULTAT ION TOOLS WHICH 
ARE RELEVANT TO YOUNG PEOPLE.

YOUNG PEOPLE ’S 
AWARENESS OF,  AND 
ACCESS TO,  YOUTH 
OPPORTUN IT I ES IN  THE IR 
AREA IS  IMPROVED.

Impact Two
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Unveiled in 2008, Young Scot: Active is our vision for the 
future of youth information and citizenship. Following their 
endorsement, COSLA requested that Young Scot and the 
Improvement Service hold four cluster meetings across 
Scotland to explore the adaptation of Young Scot: Active 
with Community Planning partners across Scotland. 

Three key recommendations emerged from the meetings:

1: COSLA to continue to work with Young Scot with 
a focus on adaption to support SOAs and community 
planning partnerships 

2. Continued support from Local Authorities to explore 
a shared service approach 

3. Community planning partnerships to enhance their 
relationship with Young Scot to work in partnership 
to deliver local adaptations of Young Scot: Active. 

I NCREASED PART IC IPAT ION 
LEVELS IN  PROJECTS , 
ACT IV I T I ES AND 
DEC IS ION-MAKING 
PROCESSES .
Through rewards, incentives and campaigns to 
stimulate greater participation as individuals and 
as members of families and communities.

SOME EXAMPLES

 OF TH IS  WORK 

IN  2009 / 10 :

Over the last four years, Young Scot has worked with 
the Scottish Government and local authorities to issue 
over 380,000 Young Scot NEC cards, which bare the 
PASS hologram. At the start of 2010, Young Scot was 
re-accredited as a PASS card issuer for the next two 
years. PASS was also included in the recent Licensing 
(Scotland) Act as an acceptable form of proof of age.

The inclusion of the PASS hologram means that young 
people are able to access the age restricted services 
to which they are entitled, such as discounted public 
transport, DVDs, games, as well as entry to music 
events and clubs. 

As part of the commitment to encourage young people 
to make positive choices, Young Scot has conducted 
research in to the validity of a rewards scheme. Glasgow 
Young Scot has carried out a successful ‘Points with 
Your Plastic’ pilot initiative which encourages the use 
of leisure facilities and healthy school meal choices. 
As a result more young people are taking part in positive 
activities and eating a better diet. It is hoped that a 
similar project could be delivered nationally.

During 2009 /10, Young Scot carried out an extensive 
feasibility study around the development of a national 
scheme, with young people and potential partner 
organisations. 

YOUNG SCOT NEC CARDS

NAT IONAL REWARDS SCHEME

COSLA/YS COMMUNITY PLANN ING SEMINARS

The National 
Entitlement Card 
gives Young Scots 
discounted access 
to events and 
much more.
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Case Study 3

16 ,  HEALTH PANEL MEMBER

I am in my 5th year at Bellahouston Academy 
Glasgow. One of my main passions is politics and 
my dream job would be to become Prime Minster.

Being involved in Young Scot’s Youth Health Panel 
has allowed me to contribute to the development of 
producing useful, easy, and relevant health information 
for young people. The project has expanded my horizons 
by allowing me to engage with a variety of people and 
gain an insight how to relate to different young people.

The best thing about Young Scot is that it is inclusive
for every single young person in Scotland. I use the 
Young Scot website on a regular basis and I fi nd the 
sections on Law and the local pages really useful. 

To me Young Scot is inclusive, inspirational 
and brilliant. 
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YOUNG PEOPLE HAVE IMPROVED
ACCESS TO THE AGE RESTR ICTED 
SERV ICES THEY ARE ENT I TLED TO.

YOUNG PEOPLE ARE EMPOWERED 
TO MAKE POS IT IVE  L I FESTYLE 
CHO ICES ENSUR ING L IFELONG 
HEALTHLY HAB ITS .

YOUNG SCOT ’S  RELAT IONSH IPS 
WITH COMMUNITY PLANN ING PARTNERS 
HAVE BEEN ENHANCED,  HELP ING CPPS 
TOWARDS MEET ING THE IR  S INGLE 
OUTCOME AGREEMENTS AND INCREAS ING 
THE POTENT IAL  FOR IMPROVED LOCAL 
INFORMAT ION SERV ICES FOR YOUNG PEOPLE .

Impact Three
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Commissioned by the Scottish Government and 
supported by Young Scot, The Youth Commission on 
Alcohol was a year-long study of Scotland’s relationship 
with alcohol. Fully led and carried out by 16 young people 
from all over Scotland, the investigation took a full sweep 
of society to make 38 recommendations for policy and 
action to change Scotland’s culture of alcohol misuse. 

The Report of Recommendations was handed over 
to Minister for Public Health Shona Robison in March 
2010. The government has pledged to consider the 
recommendations as part of its future alcohol and health 
policies making the Youth Commission on Alcohol one of 
the most signifi cant accomplishments of youth activity to 
ever take place, showing that young people are capable 
of infl uencing the highest level of decision makers. 

The Youth Health panel is part of our partnership with 
NHS Health Scotland, comprising of young volunteers 
who meet regularly throughout the year to provide 
Young Scot with advice and feedback on our health-based 
services to ensure they remain relevant. 

A core task this year was to provide feedback on the NHS 
Health Scotland ‘We Keep It Zipped’ campaign that is 
designed to give information to young people about the 
confi dential health services available to them. It has also 
included giving direction on the relevance and tone of 
the content in fi ve key health topic areas: Mental Health, 
Sexual Health, Alcohol, Smoking and Healthy Eating.

Access All Areas is a three-year project, supported 
by the Voluntary Action Fund, which informs and 
empowers young people from minority ethnic, 
young gypsy travellers and faith groups to identify 
and address needs in their community, improve 
access and sensitise services.
 
The second-year of the project took place during 
2009/10, with 21 groups and 247 young people across 
Scotland being involved, including Egyptian Coptic Group 
from Fife, Dumfries & Galloway Chinese Youth Project 
and City Of Edinburgh Pakistan Association. Although 
the groups involved come from very different social-
economic, cultural and demographic backgrounds, four 
interlinking strands have been consistently raised as 
issues: Culture and Diversity, Bullying and Racism and 
Service Provision, and Jobs and Employment. 

16 Young Scots 
were integral 
to the success 
of the Youth 
Commission 
on Alcohol

YOUNG PEOPLE AS 
CAPAC ITY BU ILDERS 
AND ACT IV ISTS
Confi dent and competent active citizens contributing 
towards economic growth, community cohesion and 
increasing social capital and civic engagement. 

YOUTH COMMISS ION ON ALCOHOL

YOUTH HEALTH PANEL

ACCESS ALL  AREAS

SOME EXAMPLES

 OF TH IS  WORK 

IN  2009 / 10 :
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I am just about to go to Glasgow University to study 
Community Learning & Development so working with 
Young Scot, such a well-known organisation, has been 
great to put on my CV, and mention in interviews! 

In my spare time I am a DJ and I also volunteer at 
Inverclyde Council. I’ve been on Youth Exchanges 
abroad and compared to other countries young people 
in Scotland are lucky as we have so many opportunities 
at our fi nger tips, however sometimes we just don’t 
know about them.

That’s where Young Scot comes in. I wanted to take 
part in the training academy to create a central hub 
of information for the young people in my local area of 
Inverclyde. For instance, letting them know what they 
can do on a Friday night. 

The best thing about Young Scot is that it produces a 
variety of different information for many different areas 
and although it’s based in Edinburgh it outreaches to 
the whole of Scotland. 

Friendly, approachable and informative is how 
I’d best describe Young Scot. 

Case Study 4

20,  YOUNG SCOT ACADEMY MEMBER
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YOUNG PEOPLE HAVE BEEN EMPOWERED 
TO IDENT IFY ISSUES IN  THE IR  LOCAL AREA , 
SENS IT ISE  LOCAL SERV ICES AND PLAY 
A D IRECT ROLE IN  BR ING ING ABOUT 
CHANGES IN  THE IR  COMMUNIT IES .

YOUNG PEOPLE HAVE INCREASED 
OPPORTUN IT I ES TO INFLUENCE 
KEY DEC IS ION MAKERS AND 
GOVERNMENT POL ICY.

YOUNG SCOT ’S  INFORMAT ION 
PRODUCTS AND SERV ICES HAVE 
BEEN IMPROVED AND ENHANCED 
THROUGH D IRECT VALUABLE 
FEEDBACK FROM YOUNG PEOPLE .

Impact Four
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Young Scot has teamed up with The Co-operative 
Foundation to deliver the Truth About Youth project, which 
aims to challenge negative perceptions of young people in 
Glasgow. Truth About Youth will run until March 2012 and 
will involve three elements: training and workshops where 
young people will go out and effectively challenge these 
perceptions; a blogging circle called The Patter, where 
young people and adults will discuss relevant issues; and 
the development of media activity led by young people.

The aim of Truth About Youth is to see negative 
perceptions of young people dismantled and replaced with 
positive perceptions that promote young people as active 
citizens across Scotland. The project is currently at the 
stage of recruiting young people and adults to be involved 
in the training and workshops and blogging circle.

Now in its fi fth year, the Sunday Mail Young Scot Awards 
just keep getting bigger. The 2010 event, sponsored 
by the Co-operative Foundation, again celebrated the 
fantastic achievements of young people from across 
Scotland, with the extensive press coverage helping to 
challenge some of the negative stories we too often 
read in the media, with separate 67 pieces of positive 
coverage across the local, national and broadcast press.

This year’s Young Scot of the Year was Islam Feruz, who 
was born in Somalia, before having to fl ee the violence 
and poverty in East Africa to seek asylum in Glasgow, 
where he has set-up home and become one of Scottish 
football’s most promising talents.

In partnership with YouthLink Scotland and Fujitsu, 
Young Scot facilitated a major Social Networking 
Conference in September 2009. With the phenomenal 
growth of social media it has become essential that 
youth organisations are able to harness this technology 
effectively and safely to help and support young people.

With the aim of sharing guidelines and best practice, 
the conference was attended by workers from the 
public, private and voluntary sector, as well as young 
people themselves. Workshops were delivered by 
Duke of Edinburgh Awards, South Lanarkshire Council, 
Storm ID and CEOP (Child Exploitation and Online 
Protection Centre). 

Images from 
the 2010 Young 
Scot Awards

A STEP CHANGE IN 
THE PUBL IC ,  MED IA 
PERCEPT ION AND IMAGE 
FOR YOUNG PEOPLE .
Challenging, through high profi le events and 
balanced media representation, the negative portrayal 
of young people with a focus on their positive 
contributions to society.

SOME EXAMPLES

 OF TH IS  WORK 

IN  2009 / 10 :

TRUTH ABOUT YOUTH

YOUNG SCOT AWARDS 2010

SOC IAL  NETWORKING CONFERENCE
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I am in my 5th year of Harlaw Academy in 
Aberdeen, and I am studying to hopefully become 
a pilot or engineer one day. 

In my spare time, I enjoy playing sports, I am part of 
a cricket team and I like to play tennis. 

I think Scotland is a pretty good place to live, however 
I would say I don’t think it’s as culturally aware as 
other countries. For me, being part of the Aberdeen 
International Centre and Access All Areas programme 
helped me further my understanding of other people’s 
experiences and backgrounds. 
 
As part of the project, we produced a video to highlight 
culture diversity in Aberdeen. I took the lead on the 
project by directing and producing the video. I also got 
the opportunity to make new friends, and developed 
my computer skills - which is great to add to my CV. 

The video was shown at the Young Scot Awards and 
across Aberdeen in key locations such as community 
centres. We put a lot of work into the video, and I think 
older generations are impressed by our handy work. 

Young Scot is neat! The NEC card is good for travel 
discounts and proving your age, especially when many 
people question my real age! 
 
Social, fun and educational. That’s what Young Scot 
means to me! 

Case Study 5

16 ,  ACCESS ALL  AREAS PART IC IPANT
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Impact Five

YOUNG PEOPLE HAVE 
OPPORTUN IT I ES TO INFLUENCE 
THE MED IA IN  SCOTLAND 
AND TO HELP OVERCOME 
NEGAT IVE  STEREOTYPES .

YOUNG PEOPLE ARE 
RECOGN ISED AND REWARDED 
FOR THE IR  CONTR IBUT ION 
TO SCOTT ISH SOC IETY.

YOUNG PEOPLE ARE ABLE 
TO ACCESS YOUNG SCOT 
SERV ICES V IA  SOC IAL  MED IA 
PLATFORMS,  WHICH G IVES 
THEM ACCESS TO A WIDE 
VAR IETY OF INFORMAT ION 
IN  A SAFE ENV IRONMENT.
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EYCA enables 
young Scots to 
travel for less

TAK ING A LEAD ING
ROLE IN  EUROPE .
At the cutting edge of European developments in youth 
information and engagement through its investment in 
building the capacity of young Scots to be confi dent, 
valued and active contributors in creating a stronger 
and sustainable future locally, nationally and globally.

SOME EXAMPLES

 OF TH IS  WORK 

IN  2009 / 10 :

Young Scot is a founder member of the European Youth 
Card Association (EYCA), which promotes youth mobility 
and opportunities to young people across Europe. 
Through reciprocal deals, young people have access 
to 100,000s of discounts in over 38 countries via the 
inclusion of the EYCA logo on the Young Scot NEC card, 
encouraging travel and building connections throughout 
the continent.

Young Scot continues to work closely with the European 
Youth Card Association, working in partnership with 
sister cards across Europe to ensure that young people 
get access to the best opportunities possible and can 
travel for less.

Eurodesk is a unique network that is run in partnership 
with national offi ces through Europe to supply free, 
accurate and up-to-date information to encourage 
and support young people to work, study, travel and 
volunteer overseas. It is designed to help inspire a 
sense of active citizenship, solidarity and tolerance 
among Europeans.

During 2009 Young Scot was successful in becoming 
the Eurodesk partner for Scotland, and we now facilitate 
information requests from young people. Establishing 
connections and encouraging youth mobility ensures 
that young people are able to access the international 
opportunities available to them and develop stronger 
ties with Europe, for the future of Scotland.

Young Scot continues to be very active in the 
European Youth Information and Counselling Agency 
(ERYICA), which provides young people with generalist 
information under the principles of the European Youth 
Information Charter.

As part of ERYICA’s second European Youth Information 
Day in April 2009, Young Scot launched our brand new 
Europe information channel on www.youngscot.org. 
The information contained within the channel includes 
the benefi ts of volunteering, conservation and 
environmental volunteering, European Voluntary Service 
and where to fi nd opportunities.

EUROPEAN YOUTH CARD ASSOC IAT ION

EURODESK

EUROPEAN YOUTH INFO AND COUNSELL ING AGENCY
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Case Study 6

15 ,  YOUNG SCOT REP

I am the Young Scot Rep and also the Cuban band 
player at my high school, Garnock Academy in 
North Ayrshire. I have no idea what I want to do 
in the future but I’d love to travel and visit China. 

I think it’s great being a young person in Scotland. 
I live quite close to Glasgow so there’s always something 
to do – you can never be bored! The best thing about 
Young Scot is the NEC/PASS card, as it benefi ts every 
young person in Scotland, whether you’re using it for 
proof of age, shopping or travel purposes. 

I was really interested in getting involved with the 
Deal Breakers training as I wanted to try and get 
discounts in the local shops which would be of 
benefi t to the young people, in the local area.
 
After writing letters and negotiating, we made some 
great deals with a few local shops in Largs. This is 
proving very handy for me and friends when we need 
to buy someone a birthday present!
 
Being part of the Academy has given me confi dence to 
meet new people, and I’ve been lucky enough to make 
some really great new friends through the programme. 

Young Scot means to me – brilliant, fun and 
interesting. 
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Impact Six

PRO-ACT IVE  MEMBERSH IP OF 
ALL  THREE EUROPEAN NETWORKS 
ENSURES YOUNG SCOT IS  AT  THE 
HEART OF DEVELOPMENTS IN 
EUROPEAN YOUTH INFORMAT ION , 
ENGAGEMENT AND EMPOWERMENT.

THROUGH YOUNG SCOT ’S  MEMBERSH IP 
OF ERY ICA ,  PROV IDERS OF INFORMAT ION 
TO YOUNG PEOPLE HAVE IMPROVED 
UNDERSTAND ING AND KNOWLEDGE OF 
THE EUROPEAN YOUTH INFORMAT ION 
CHARTER AND THE PR INC IPLES OF 
YOUTH INFORMAT ION PROV IS ION .

THROUGH I TS RELAT IONSH IP 
WITH EYCA ,  EURODESK AND THE 
PROMOT ION OF YOUTH MOBIL I TY, 
YOUNG SCOT HELPS TO INCREASE 
YOUNG PEOPLE ’S  ACCESS TO 
OPPORTUN IT I ES AND D ISCOUNTS 
THROUGHOUT EUROPE .
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Young Scot is a universal service open to ALL 
young people aged 11 – 26. We work hard with 
partners across the statutory and voluntary sectors 
to ensure we reach young people from all parts 
of our communities. We are also developing specifi c 
pieces of activity to achieve our outcomes of being 
accessible to all.

At Young Scot we strive to provide easy access to 
services and information, while ensuring we direct 
young people to the opportunities available to them. 
The Young Scot ‘All-In’ inclusion audit has been 
introduced to enable us to meet the needs of young 
people, guarantee our services remain inclusive, and 
ensure they refl ect the diversity of all young people 
aged between 11-26 years old living in Scotland. 

During the last 12 months over 80 young people from 
different youth groups across Scotland, such as Haggeye, 
Capability Scotland’s Mosaic Youth, and Edinburgh 
Lothian Racial Equality Councils (ELREC) to name 
a few, have been involved in our inclusion audits.

The groups presented their fi ndings either directly to 
senior management or via video blogs or podcasts. 
Common themes were evident in the feedback including; 
young people liking the appeal of the websites and 
materials, the great range of discounts on offer with the 
NEC card, and the fantastic events Young Scot host. 

We also listened to the criticism around some of our 
services, and we have now developed new equality 
and accessibility guidelines for developing resources. 
The magazine is now less cluttered with improved text 
size and layout, and our portals, including the new Young 
Scot Extra website, has improved accessibility options.

To coincide with our ‘All-In’ audit, all Young Scot staff 
attended Equality and Diversity Training. This proved 
very benefi cial as staff gained a clearer understanding 
of delivering inclusive services for young people, and 
an increased awareness of Diversity within a framework 
of Equality, Fairness and Inclusion. 

We have also started conducting Equality Impact 
Assessments in each of our directorates to ensure 
equality and fairness is promoted throughout 
our services. 

EQUAL I TY AND D IVERS ITY TRA IN ING 

‘AT  YOUNG SCOT WE STR IVE  TO PROV IDE EASY 
ACCESS TO SERV ICES AND INFORMAT ION , 
WH ILE  ENSUR ING WE D IRECT YOUNG PEOPLE 
TO THE OPPORTUN IT I ES AVA ILABLE TO THEM. ’
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Inclusion & Equalities

YOUNG PEOPLE ’S  ACCESS 
TO INCLUS IVE ,  D IVERSE AND 
ACCESS IBLE INFORMAT ION 
IS  IMPROVED.

THE EQUAL I TY IMPACT 
ASSESSMENTS ENSURE WE 
PROV IDE FA IRNESS AND EQUAL I TY 
THROUGHOUT OUR SERV ICES .

WITH THE EQUAL I TY AND 
ACCESS IB I L I TY TRA IN ING AND 
GU IDEL INES ,  OUR MATER IALS WILL 
F I T  INTO THE L IVES OF YOUNG 
PEOPLE WHO MAY FACE BARR IERS 
AND L IM ITAT IONS IN  ACCESS ING 
INFORMAT ION ON A DA ILY BAS IS .
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At Young Scot we work hard to keep up with young 
people, especially when it comes to telling our iPods 
from our Blackberries or tweets from our tags! 

Young Scot was one of the fi rst Scottish charities to 
embrace and experiment with social media – through 
the launch of our Bebo fan page. And it’s this passion 
to explore new means of reaching and engaging young 
people that keeps us continually developing our services. 

We’d argue with anyone who says social media is more 
impactful than face-face communication – it is not a 
replacement. However, what social media does do is 
it enables us to develop another innovative channel 
of support and information for young people, through 
a variety of digital platforms.

Importantly, it further enhances and builds upon our info 
connections. This is achieved through interacting with 
online community groups, connecting in direct real 
time conversations, and gaining feedback from young 
people on our services. 

Young people are online. Whether it’s via their mobile 
phones, iPods or laptops - our audience is connected. 
In fact, Ofcom research in 2010 emphasised the average 
person spends 7 hours and 5 minutes of their day 
connected to media communication. It’s fi gures like 
that, that give us opportunities to reach and engage our 
audience in their own environment. Along with increasing 
our podcast updates on a regular basis, we have been 
busy developing a strategic communication strategy for 
the launch of the Young Scot Extra Facebook campaign 
coming in Autumn 2010. 

In 2010/ 2011, we will continue to develop and utilise 
social media by enabling young people to interact with 
our services. For instance, ‘The Patter’ blogging site for 
the Truth About Youth Glasgow project will act as a digital 
communication platform for young people, and the wider 
community, to express their opinions on the perceptions 
and beliefs of young people in their local area. 

We are aware of the increasing importance of digital 
technology and how it is challenging and changing the 
way young people communicate. Social networking 
will play an essential role of communication for young 
people, and it is already beginning to shape the way 
they interact and engage with information. 

At Young Scot we understand the importance of meeting 
young people’s needs and expectations. We want 
to learn and explore the opportunities of new media, 
together with young people. This will ensure we produce 
relevant and accessible information – something which 
is imperative to our services. 

‘ I T ’S  OUR PASS ION TO EXPLORE NEW MEANS 
OF REACH ING AND ENGAG ING YOUNG PEOPLE 
THAT KEEPS US CONT INUALLY DEVELOP ING 
OUR SERV ICES . ’
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Total Incoming 
Resources

Total Resources
Expended

Net incoming 
Resources before
transfers

Incoming Resources

Reconciliation of funds

Resources Expended

Incoming Resources 
from generated funds: 
Investment Income

Total funds at 1 Apr 09

Charitable Activites: 
Services

Incoming Resources 
from charitable 
activities: Services

Net movement 
of funds in year

Fund balance 
carried forward 
at 31 Mar 10

Governance Costs

Gross transfers 
between funds

The following is an extract of the fi nancial information contained in Young Scots audited report and fi nancial statements for year ending 31 March 2010. 
Copies of the full accounts may be obtained from the registered offi ce, please contact info@youngscot.org for more information.

Net Movement of 
funds in year (after
Pension Liability)

Net movement 
of funds in year

Actuarial loss on
Pension Scheme

Unrestricted
General Fund

8,779

293,138

(267,971)

1,573,454

–

128,044

(27,902)

29,732

–

100,142

–

1,830

(27,902)

(27,902)

–

–

29,732

29,732

–

6,642

(6,336)

723,532

1,659,610

25,167

15,412

4,506

84,029

(267,971)

(352,000)

1,668,389

1,588,866

79,523

723,532

306

–

(6,336)

(6,336)

(6,336)

–

723,532

723,532

723,532

2,391,921

2,342,130

2,342,130

2,226,589

2,209,557

2,209,557

2,383,142

125,615

15,412

–

49,791

(302,209)

(352,000)

2,199,564

427,824

13,445

–

17,032

(56,968)

(74,000)

8,779

427,824

(302,209)

2,326,718

27,025

484,794

(256,968)

2,196,112

Designated 
Fund

Restricted Fund 2010 Total
(£s)

2009 Total
(£s)

(Including income and expenditure account) for the year ended 31 March 2010
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YOUNG SCOT EXTRA PATHWAYS TO MUS IC 

Following extensive engagement with young people 
and stakeholders, and in partnership with Scottish 
Government, Young Scot will be launching a brand new 
transitional support package for young people who 
are post-school during the Summer of 2010. The new 
service, entitled Young Scot Extra, will be available to 
every young person post-school, with a “bulls-eye” 
target of those aged 16-21 who are furthest from the 
labour market and at risk of poorer outcomes.

Young Scot Extra will include a new multi-channel digital 
platform of relevant and accessible information, utilising 
the best of new social media and technology, as well 
as enhanced entitlements on the Young Scot NEC card, 
with focus on independent, healthy, active living and the 
use of the card as a voluntary proof-of-age I.D. via the 
inclusion of the PASS logo.

The service will build on existing Young Scot platforms, 
but will seek to develop innovative and dynamic new 
services, which are based on a co-production model 
with young people themselves. The new services will 
also be linked to the establishment of a national Youth 
Entitlements Alliance for Scotland, which will incorporate 
membership from cross-sector partners, ranging from 
policy to implementation.

As part of Young Scot Extra, Young Scot is working with 
Creative Scotland’s Youth Music Initiative to deliver 
a new project entitled Pathways to Music which will 
encourage more young people to engage, participate, 
and infl uence Scotland’s music scene.

Through this project we will be seeking to: inform and 
connect young people to music opportunities (both as 
participants and employees); support young people to 
inform and sensitise Scotland’s wide music scene and 
heritage; promote opportunities in the broad spectrum 
of the music scene to young people; and stimulate 
entrepreneurial skills to create future ‘activists and 
earners’ in the music industry.



34

COMMONWEALTH GAMES YOUTH LEGACY

PRO-SOC IAL  BEHAV IOUR

The Commonwealth Games are coming to Scotland 
in 2014 and Young Scot will be delivering the Youth 
Legacy of the Games, in partnership with the Scottish 
Government, Youth Scotland, Scottish Youth Parliament, 
YouthLink Scotland and the Youth Sports Trust.

Young Scot will be recruiting Youth Legacy Ambassadors 
from each Local Authority area to work together 
creatively and imaginatively to promote the four 
key legacy themes: active, connected, sustainable 
and fl ourishing. Young Scot will provide training and 
support for the ambassadors, allowing them to act as 
peer educators and champions for the Youth Legacy, 
highlighting its themes throughout their communities and 
helping everyone in Scotland to make sure that they get 
the most out of hosting the Commonwealth Games.

Young Scot, in partnership with the Community 
Safety Unit at the Scottish Government, is working in 
partnership with fi ve local authorities to participate in 
a new project called Pro-Social Behaviour. 

The project aims to challenge the myths that most 
young people are involved in anti-social behaviour 
(e.g. knife crime, criminal behaviour, etc). It will do this 
by working with youth groups and Community Safety 
partnerships, to create issue-based campaigns that will 
aim to tackle a local community safety problem whilst 
also communicating the positive impact that many 
young people are making in their local community. 
This could take the form of the production of a viral 
video, a local PR campaign, a social media initiative, 
a piece of intergenerational work or an event. 

Young Scot is launching a brand new, two-year project 
called Truth About Youth which aims to challenge 
and change negative perceptions about young people 
in Glasgow.

Supported by The Co-operative Foundation, the project 
has three elements: 

Firstly, a training model which will see young people 
delivering workshops to people from different 
generations to challenge existing stereotypes. 

Secondly, an intergenerational blogging website will be 
set up and a group of people, young and old, will openly 
and honestly discuss key issues online. 

And thirdly, young people will have the chance to 
work with the media to help communicate the positive 
messages of the project to the wider public.

TRUTH ABOUT YOUTH
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‘ I  LOVE THE YOUNG SCOT CARD 
LADY,  SHE IS  SO FR IENDLY ! ’ 

‘YOUNG SCOT AWARDS 2010 
WAS AMAZING -  YOUNG SCOTS 
RULE ! ! ! ! ’ 

‘H I  YOUNG SCOT,  THANKS
FOR MY NEW YOUNG SCOT
CARD I  LOVE I T. ’

‘ HELLO,  I  TH INK THAT YOUR 
NEW WEBS ITE  IS  FANTAST IC
I  LOVE THE COLOURS
IT  WORKS PERFECTLY. ’



Young Scot, Rosebery House, 9 Haymarket Terrace, Edinburgh EH12 5EZ

t: 0131 313 2488
f: 0131 313 6800
e: Info@youngscot.org

Follow us on Twitter: Search for ‘@youngscot’
Like us on Facebook: Search for our fan pages ‘Young Scot / Young Scot Extra’
Young Scot Portal: www.youngscot.org 
Corporate website: www.youngscot.net

Young Scot Enterprise is a company limited by guarantee. 
Registered in Scotland, No 2022687, 
and is a Registered Scottish Charity, No SCO29757.

WANT TO KNOW MORE? WRITE ,  CALL  OR CL ICK US AT:

CONTACT us:


